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“Cutting through” is important in any media environment and at 
News Corp Australia we’re committed to helping you to stand out from the 
crowd. Newspapers are one of the most engaging, highest recall advertising 
environments and across our unparalleled network of state and regional 
mastheads we have a team of editors, marketers and advertising sales leaders 
who are committed to ensuring your advertising is seen by our weekly print 
audience of 7.0 million Australians 14+.

Alongside our engaging journalism, opinion and content our advertising 
positions offer great ways to connect with Australians as they connect with 
the issues that are important to them.

Our editors don’t stand still – and nor do our products. Creativity and 
innovation is core to our commitment to create best-in-class audience 
engagement for our advertisers. 

The following “creative spaces” provide a suite of options for your message to 
stand out. They provide your creative agency with an even more powerful canvas 
to connect with your customers. We look forward to working with you to tailor 
a package of creative spaces to deliver outstanding results for your business.

Source: emmaTM conducted by Ipsos MediaCT, 12 months ending November 2015. 
Mon-Sun net readership 5 cap metro and regional mastheads. All People 14+

Printed newspapers drive news agendas and influence behaviours. Each day 
editors strive to ensure that newspapers lead the conversation and debate. In 
metropolitan dailies and Sundays titles and in regional and community titles. 

Newspaper journalism still sets the agenda in news, sport, business and 
politics and print continues the platform of greatest formal influence in 
national and community conversation.

The design and layout of our newspapers is an important part of our story-
telling, ensuring that the content is delivered in fresh, creative and compelling 
environments. These are the environments which deliver for our advertisers 
and we are as committed to providing creative and contemporary solutions 
for our commercial clients, as we are for our readers. 

Our editors understand and appreciate the need to work with our sales teams 
to help deliver the best results for advertisers and they are committed to 
delivering solutions which best connect content to your customers. 

Challenging boundaries is important to editors and providing creative 
solutions which meet advertiser needs is an opportunity to demonstrate our 
commitment to helping you deliver the best possible results.

SHARB FARJAMI
National Sales Director

CAMPBELL REID
Group Director, Corporate Affairs, Content and Innovation
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High Impact 
Custom & Specialist
CUSTOMISED OPPORTUNITIES AVAILABLE 
TO USE IN SMALL QUANTITIES, BESPOKE 
DISTRIBUTION MODELS OR LIMITED STATES.
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Production costs and geographic feasibility to be provided.

Production costs and lead times apply.

NORBRITE WRAP

TRANSPARENT WRAP
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Production costs and lead times apply.

SCENTED INK
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Production costs and geographic feasibility to be provided.

RIBBON
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Production costs and geographic feasibility to be provided.

PAGE TINT
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Production costs and geographic feasibility to be provided.

BELLY BAND



High Impact 
Shape Executions
DESIGNED TO CREATE CUT THROUGH AND ENSURE YOUR CREATIVE 
STANDS OUT WITHIN OUR EGN PAGES. THE FOLLOWING CREATIVE 
WILL BE PLACED POST PAGE 15 IN OUR EARLY GENERAL NEWS PAGES.
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Rate card loads apply pending page placement.

BUILDING BLOCKS
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50% load applies.

TAB SLIDE
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50% load applies.

L-SHAPE
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50% load applies.

80% load applies.

U-SHAPE

Z-SHAPE
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75% load applies.

75% load applies.

T-SHAPE

INVERTED T-SHAPE
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50% load applies.

80% load applies.

SPINAL GAP

PODIUM



17

50% load applies.

BOOKENDS
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80% load applies.

50% load applies.

FLOATING STRIP

TRAM TRACKS
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Loads: 50% on strip, 200% on strap.

STRAP & STRIP
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75% load applies.

80% load applies.

STEPS

TOP-SHELF
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80% load applies.

Loads: 200% on front cover, 75% on mids, 100% on OBC. Special 
conditions apply if masthead is to be incorporated into creative.

FIREPLACE

SECTIONAL MEGAWRAP



High Impact Grand 
Scale Executions
CREATIVE SOLUTIONS DESIGNED TO LEVERAGE OUR MOST 
PREMIUM INVENTORY AND CREATE MAXIMUM IMPACT.
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Loads: 200% on front page strip, 100% on OBC.

Loads: 200% on front page strip, 75% on pages 2 and 3, 100% on OBC.

HORIZONTAL WRAP

PLATINUM WRAP
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100% load and productions costs apply.

75% load applies.

ADNOTE

FULL PAGE 2



25

75% load applies.

PAGE 2+3 OR 8+9 DPS
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50% load applies.

DPS SLIDE
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8 PAGE UNCUT



Everyday we deliver audiences with scale and certainty. 
One ad placed in our metro and regional newspapers reaches 3.6 million people 

Monday to Friday, 3.2 million people on Satuday and 3.9 million on Sunday. 
 

To reach more Australians, visit newscorpaustralia.com

Source: emmaTM conducted by Ipsos MediaCT, 12 months ending November 2015.

7.0 million
 Australians every week.

Our metro and regional
newspapers reach


